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Focus

Hisense SA Launches Successful FIFA World Cup Promotion

On June 11, 2010, the FIFA World Cup in South Africa ignited enthusiasm all around the
world. After 13 years of efforts in South Africa, Hisense, the leader in China's CE industry,
honorably had the opportunity to share that inspiring moment with South Africa.

In order to take this opportunity to boost brand awareness and increase sales, Hisense
launched the FIFA World Cup promotion in South Africa.

Themain promotional items are asfollows:
1. HisenseWheel of Excellence

If you are lucky enough to be in South Africawhere the FIFA World Cup is held, it would be
a crime not to visit the Hisense Wheel of Excellence located near Green Point Stadium in Cape
Town. The Ferris wheel measures 50 meters high and has 36 luxurious sightseeing carriages inside
with the latest Hisense LCD TVs displaying Xinhua News Agency coverage of the FIFA World
Cup Games. Sitting in carriages will provide tourists with an eagle eye view of the V&A
Waterfront, Green Point Stadium, Robben Island, Table Mountain, the city, and the Paarl

mountains.
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Hisense World Cup promotion—Hisense footbalIs as gifts
2. Hisense 3D Billboards
In conjunction with the launching of the Hisense Wheel of Excellence and latest 3D products,
Hisense set up 20 large 3D billboards around South Africa. This was the first time 3D billboards
had been used in South Africa, pioneering a new mode of outdoor advertising in the region. The

3D billboards will help broadcast our advanced 3D technology and strengthen brand popularity.

Hisense 3D billboard



3.3D effect plane advertisement on Digital Life magazine
Hisense was the first company to launch 3D TV in South Africa. The launching slogan was
“Unleash the power.” Adopting the image of the cyclone, Hisense issued 3D effect plane ads in

South African’s famous electronics magazine Digital Life, and exhibited our 3D products in the

in-store displays in synchronism.
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Hisense 3D effect plane advertisement



4. Website promotion

In order to interact closer with potential consumers, Hisense South Africa set up a World Cup
prediction game on the official website. The prizes were made up of Hisense products with a total
value of over R100,000. Nearly 100 people joined the game on itsfirst day of launch.

Hisense South Africa also turned to socia networking sites Facebook and Twitter to further
increase brand awareness. There are nearly 1,000 people currently following Hisense related user

groups.

The World Cup prediction game on Hisense South Africa website

5. Hisense in-store display during FIFA World Cup

The FIFA World Cup has ignited an enthusiasm in South Africa that his driven people to
spend. In addition to watching football games, people have turned to shopping as an entertaining
way to learn local cultures and customs. In effort to connect its brand with the World Cup, Hisense
chose EASTGATE and ALBERTON to set up in-store display booths bearing a World Cup theme.
Placed around and behind the TVs were footballs with Hisense logos printed on and miniaturized

football goals.
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Hisense in-store display during World Cup in South Africa
Hisense's World Cup promotion in South Africa garnered a lot of media attention in China

and abroad. Chinese mainstream media outlets such as Xinhua News Agency, China News Agency,
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CNR, Qingdao TV Station, People.com, Ifeng.com, Sina and many others covered Hisense's
World Cup promotions; Many overseas media outlets, such as News 24 in South Africa, reported

on these activities in detail aswell.

News24 report about Hisense Wheel of Excellence
These brand-strengthening promotional activities impressed Hisense distributors in South
Africa. One of Hisense's South African distributors, HIFI, sent Hisense a congratulation letter to
applaud the success of the World Cup promotion. In the letter, HIFI expressed that they were
highly impressed with the 3D billboards and the Hisense Whedl of Excellence. HIFI aso
expressed their hopes for Hisense to eventually become the top brand in South Africa, stating that

that would be mutually beneficial to both Hisense and the HIFI Corporation.
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By taking advantage of the widespread appeal of the FIFA World Cup with a series of brand
promotions and marketing operations, Hisense has again found an effective way to further
strengthen brand awareness and reputation. As a result, TV sales have increased dramatically.
The marketing manager for Hisense South Africa, Koben Guo, confirmed that in early April, in
just 3 hours, all 200 42-inch LED TVswere sold. So far, 55, 47 and 42-inch TVs have all sold out.
In South Africa, only Samsung, Sony and Hisense have released 3D TVs. The 15 previously
released 55-inch 3D TVs have aready sold out and 30 more TV's were reordered. For June and
July, orders for Hisense TVsin South Africa have hit record highs.

Sales in South Africa have continually increased. Now, Hisense TV owns 10% of the market
share in South Africa, with more than 5 million households using Hisense products. This year,
sales from February to May have a year-on-year increase of 70.8%. Out of this, LCD televisions
have a year-on-year increase of 185% and refrigerators have a year-on-year increase of 288%.

The good representation comes from continuous marketing research and brand construction.

Thirteen years of effort lead to the remarkable achievements of Hisense South Africa today. The
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success of Hisense South Africa releases a message to the world that Hisense is becoming a
respectable, world-leading enterprise step-by-step.
To welcome the FIFA World Cup and celebrate the successful brand promotions, Hisense

South Africa's staff gathered together to organize a series of activities.

Hisense South Africa staff are celebrating the FIFA World Cup
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Hisense’'s Communications Product Booth Won the Best of Show

Award at the HK Electronics Fair

Global Sources, the organizer of the China Sourcing Fair: Electronics & Components, sent a
congratulation letter to Hisense for winning the Best of Show award last year. The Best of Show
award is awarded in recognition for the most innovative booth and rewarded based on assessment

of the booth design, product exhibition, booth personnel and booth quality.

Certificate of the “Best of Show Award”

Global Sources HK Fair is a major trade show organized by “Global Sources’, which is held
from April 12 to 15 and October 12 to 15 on a yearly basis. The 2009 Global Sources Electronics
& Components HK Fair noticeably overtook the éectronics fair held by the HK Trade
Development Council, becoming the third largest electronics fair in the world. By virtue of the
HK Electronics & Components fair, Global Sources has become the largest organizer of private
fairs in the world. Seventy percent of buyers at the Global Sources HK Fair are from Europe and
America

In the name of Hisense Hong Kong, Hisense participated in this fair alongside its Isragli
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brand agent, EXIT. At the fair, Hisense mainly exhibited mobile accessories such as Bluetooth
headsets, car Bluetooth, solar power pack, and high-end Hisense mobile phones. Through this fair,
Hisense collected a great deal of information about customers from Europe, America, and

Southeast Asia, and formal orders have concluded by now.

Hisense booth
Hisense demonstrated its strength in mobile products and accessories, introducing its
Bluetooth products to customers. Following up the contacts that were made at the fair, orders were

finalized and have proven that attending the fair was a great success for Hisense.

Mono Bluetooth headsets: Unique appearance design and magnet sling caught the eyes of numerous customers
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Stereo Bluetooth headsets: Unique collar clip design and interchange between monophony and stereo

Solar handsfree car kit and solar power pack: Energy saving and environmental friendly solar design for a

low-carbon lifestyle attracted the eyes of customers

News Express

Hisense LCD TVsExperience Hot Salesin USHHGREGG

The first batch of Hisense LCD TVs has become a best seller for HHGREGG, a high-end
chain channel for consumer electronics and home appliances in the US. Hisense TV's entered 157
HHGREGG stores on May 15 and 1,300 sets were sold in the first week. The sales were extremely
hot, with some of stores short on stock by the second week. Nearly 10,000 sets were sold by June

2.
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“Sold out” mark appeared on the price card Hisense 32-inch LCD TV sold well in the first week after entry

The purchasing manager of HHGREGG was greatly satisfied with the outstanding sales
performance of Hisense products and expressed his willingness to further strengthen the
partnership with Hisense for awider scope of business.

Sales clerks in the store praised the high performance of Hisense TV's and expressed that they
were pleased to promote the product, confidently guiding consumers toward purchasing Hisense
TVs.

Though Hisense TV isanew brand in the North American market, its design, craft and picture
quality is on par with world leading CE companies with a competitive price. Asarising star in the
North American market, Hisense is in a favorable position to compete with other brands in this
retail market, according to a sales representative of HHGREGG with experience in the TV

industry.

Hisense Australia Launches FIFA World Cup Promotion! 6 Months

Free Blu-ray DVD Rentalswith the Purchase of Hisense TV

Facing fierce competition in the industry and vigorous promotions of competitorsin Australia,
Hisense chose not to reduce its prices, since doing so would damage the company’s brand image
and put Hisense in a passive position. Instead, the company conducted promotional activities and
brand promotion so as to maintain its brand positioning and increase sales.

In May 2010, Hisense Australia began negotiations with CIVIC Video, alocal video rental
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company, to create a promotional partnership. CIVIC Video agreed to provide Hisense's
customers with 6 month’s worth of free Blu-ray DVD rentals. Customers would receive a rental
card valued at AUD195 worth of Blu-ray DVD rentals with the purchase of a Hisense TV. In
return, Hisense agreed to add the CIVIC Video logo in the Hisense promotional brochure, in-store
stickers, and other promotional materials to strengthen the rental company’s brand awareness.
Through consultation, the two companies reached an agreement on the duration and provisions of

the cooperation.

Promotional advertisementsin stores
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Introduction of the promotional plan to stores
In concert with this promotional activity, Hisense Australia designed the homepage of its

website (www.hisense.com.au) for direct entry into the promotional page through a simple click.
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Posters, stickers, wobblers and other promotional materials were distributed to al local stores
(over 650), and the clerks were asked to paste the materials on Hisense products, in passageways,

and on store walls.

Homepage design of Hisense Australiawebsite

This activity, organized by Hisense, was favorably reviewed and considered by customers to

be very professional. The promotion not only boosted the brand’s sales but also promoted the

brand's image.
Hisense LCD TVsInstalled in British Airways VIP Loungesin SA

Jun 22nd, 2010 Source: Hiense South Africawebsite

British Airways / Comair has recently completed stage one of their VIP lounge upgrade
project at O.R. Tambo International Airport in Johannesburg, South Africa. The lounge, named
“Slow,” caters to exclusive VIP travelers of British Airways and FNB. Hisense's elegant V88
series of LCD TVs have been installed in various areas around the luxurious lounge, receiving

very positive responses from its guests.



Marketing Department, Hisense International 21" Issue

Hisense TV installed in the VIP lounge of British Airways

The freguent travelers will be treated to a stylish, elegant stay where they will be able to
watch the latest live sports in the sports section, play the latest video games in the gaming lounge,
or relax and read a book in the general lounge while the status of their flight is conveniently

displayed on a Hisense LCD viewable from any of the many comfortable couches.

Hisense TV installed in the VIP lounge of British Airways
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Jamie Clyde, Strategic Ventures for Comair lounges has complimented Hisense on the quality
and beauty of the V88 series of LCD TVs. “It really adds to the feel we are trying to achieve in
our lounges. Since we have upgraded the lounge, we have welcomed a huge, positive response

from our customers; Hisense has helped us achieve this.”

Hisense Iranian Distributors Conference was Held in Resht, Iran

In the middle of May, Hisense's exclusive agent in Iran organized a distributors conference in
Reshet, Iran, at which around 350 dealers and distributors attended. At this conference, Hisense's
Iran agent introduced Hisense's strength and development plans to local distributors.
Entertainment activities such as Lucky Draw games were organized at the conference to liven up

the atmosphere.

The CEO of TAHVIEH ZARRIN PAKHSH QESHM, exclusive agent of Hisensein Iran, was giving an
introduction of Hisense to distributors
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Conference scene

This conference enhanced the confidence of the distributors in cooperation with Hisense,
leaving a good impression with participants and creating a great impact in the market.

Through this conference, the exclusive agent in Iran realized that events like these could
promote brand awareness and boost confidence in Hisense's distributors. “We will organize more
conferences of this kind in the coming days, especially in some important provinces in Iran,” said
Amir Etminan, the CEO of TAHVIEH ZARRIN PAKHSH QESHM (the exclusive agent of

Hisensein Iran).

Tech-innovation

Hisense Kelon Establishes China’'s 1% Advanced Inverter

Technology Joint Lab with DigiPower and Ryosan

On May 31, China’s first advanced joint lab of inverter technology research was officially
established at the Hisense Group R&D Center. By signing the cooperation agreement, Hisense,

DigiPower (Hong kong), and Ryosan will bring their advanced technologies and valued
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experience together to create a world-leading inverter technology R&D platform. This was another
powerful advance for Hisense, since the Hisense-Mitsubishi motor frequency control joint lab had
been founded.

Doctor Wang Zhigang, the director of Hisense's Air-conditioning R&D Center, said that the
key purpose for establishing the joint lab was to develop the most advanced inverter technologies
(i.e., the frequency controller, which will be used in highly-efficient DC inverter air conditioners).
Based on the existing advantages in the inverter field, Hisense Kelon would be capable of
launching more and more world-leading DC inverter air conditioners with higher efficiency and
better quality by developing and adopting the latest technological achievements within the joint

lab.

Dr. Wang Zhigang made a speech on the launching ceremony
The air-conditioning industry at present is experiencing an upgrade period as high efficiency
DC inverter air conditioners are gradually taking the place of ordinary fixed-speed air conditioners
in the main stream market. Referring to the development trend of energy-saving technology in
air-conditioning, Dr. Wang pointed out that the competition in the air-conditioning industry would
eventually be a competition of DC inverter air conditioners, which would actually be the

competition of inverter technology.
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Through cooperation with DigiPower and Ryosan, Hisense Kelon wishes to further promote
the popularization of highly efficient, energy-saving DC inverter air conditioners to keep ahead in

the air-conditioning industry and ultimately become the top brand of inverter air conditioners.

New Family of LED TVs from Hisense Deliver Superior
Performance for Internet Video Using Pixelworks® n2m™

Technology

Pixelworks, Inc. (NASDAQ:PXLW), an innovative provider of powerful video and pixel
processing products, and Hisense, a leading designer and manufacturer of consumer electronics
and home appliances, announced that Hisense has selected the PA130 MotionEngine®
Co-processor for use in their latest family of large screen LED LCD TVs, which feature direct
connection to the internet for increased access to video content and unique applications, including
social networking.

Pixelworks PA130 family of ICs features Pixelworks' proprietary n2m ClearMotion™ Video
technology for “adaptive frame rate conversion” and “random cadence detection,” which increases
the frame rate of video found on the internet to that which is comparable to cinema-quality video.

3D-Ready support is provided for the popular frame sequential 3D format used on most
120Hz LCD TVs. The PA 130 products use Pixelworks' proprietary dual-core architecture to
provide “content adaptive MEMC (Motion Estimation and Motion Compensation)” for the
100/120Hz advanced displays used in the Hisense products.

This results in the elimination of motion artifacts, including “judder” and “blur,” to ensure
smooth playback of internet content, streaming video and social networking applications. This
significantly improves the video performance of variable and low frame-rate content and greatly
enhances the viewing experience. Additionally, the PA130 provides an integrated overdrive
based on Pixelworks' PixelBoost™ technology that allows further reduction of the BOM cost for
TV and display OEMs.

“The PA130 family of products allows Hisense huge flexibility in developing and

marketing new products,” said Yang Ming, Product Manager at Hisense. “We are already
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planning a line of large screen TVs that will be 3D-Ready using the Pixelworks PA130. These
TVswill be market leadersin price and image quality.”

“Our new TVs are now providing the highest technology features for IPTV and soon for 3D
at the most competitive cost,” said Mr. Shao Jiancheng, General Manager of Hisense's Multimedia
R&D Center.

“Pixelworks' new products and technologies, and their outstanding level of product support,
enabled us to get these new products to mass production in record time. ClearMotion Video,
based on the n2m technology, functioned flawlessly during all of our testing and has allowed us to
differentiate and increase the value of Hisense's products in the marketplace," added Mr. Cao
Jianwei, Vice Director of Hisense’'s R& D Center.

"Pixelworks is delivering leadership solutions for the video processing market with our n2m
and 3D-Ready technologies,” said Bruce Walicek, CEO and President of Pixelworks. “For panel
vendors, TV system manufacturers and OEMs, our PA130 chips offer a compelling low-cost
solution delivering a new breed of technologies to target current and emerging opportunities with
reduced time-to-market,” he continued.

Mr. Tony Bozzini, Pixelworks Executive VP of Sales and Marketing, commented that
“DisplaySearch, a leader in display market research and consulting, forecasts that almost
100 million connected TVs will be shipped in 2013, up 546% from nearly 15 million in 2009.
Our new technologies, initially introduced in the PA130 family of products, ensure that viewers
will enjoy a cinema-like experience when watching internet-delivered content on their connected

TVS”
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